
PR FESTIVAL
WORKBOOK

Time to get some
serious PR!



For each task, add it to the Festi-task
thread when you have it ready:
https://www.facebook.com/groups/34
4001427245354/posts/426882635623
899/ 

You can add your tasks all in one go,
or bit by bit as you work though them
during the week!

But be sure to do them as the Mosh
Pit Support group closes down on
Sunday evening!

You’re getting the confidence
booster and a mini-PR system!

© Amanda Fitzgerald

https://www.facebook.com/groups/344001427245354/posts/426882635623899/
https://www.facebook.com/groups/344001427245354/posts/426882635623899/
https://www.facebook.com/groups/344001427245354/posts/426882635623899/


Which are the 3 words your client describes you as?
Or how would you love to be described as
Or do a cocktail of both!

Mine are:
Inspiring
Bold
Accomplished

(those are from a friend and radio host who is a former PR.
Thank you Josephine!!!)

1. Which 3 Words

Open window, take a deep breath
Shout out: I am [Amanda FitzGerald - insert your name!!]
and I am [inspiring], [bold] and [accomplished]!!
Now sit down and celebrate your AWESOMENESS and
new found confidence!

Now shout them out of your window or on your walk, shout
them into the field or wherever you can holler from so that
you claim those 3 words!

So you go a little like this…

1.
2.

3.
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What is your ‘top line’?
(lawyer / business coach / architect / recruitment consultant /
life coach etc)

2. Your 'Top Line'

I have created a formula called the Nail it in 8 as you’ll need to
cut down your elevator pitch and make it super powerful and
punchy in a very short sentence.
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3. Your Super Short Elevator Pitch



Mine is: I coach female entrepreneurs how to secure game-
changing press coverage

(A slight cheat: I count the descriptive of my audience as one-
word e.g. female entrepreneurs and the verb ‘how to’ as one
word. The bottom line is to try to get it under 12 words)

1.

2.

3.

4.

5.

6.

7.

8.

 What’s your ‘So that ________________________________________’?

What’s your ‘Nail it in 8’? 
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What’s your Golden Nugget (that one thing about you that
really makes you stand out)? 
Do you have an interesting backstory?
What makes you different from the other people who do
what you do? 

You will have more chance of capturing a busy journalist’s
attention if you can share a standout point in your life or
career. 

This will make you different from everyone else as we all have
different backstories, whys and Golden Nuggets.

The exercise below is designed to help you remember or
recall some standout points in your life / career, so using all
or some of the questions below, you will come up with a few
things. The objective is to use this info and condense it into a
one liner that will make you stand out from the crowd (see
overleaf the copy in bold for some examples)

So, what makes you stand out?

Identify this and you could forge a deeper connection
with the influencer you’re trying to target

4. Your Golden Nugget
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Have you had a lot of adversity in your life or career? 
Have you worked with a big name? 
Have you gone from high flying banker to jam maker?
Have you swum the Channel? 

Try to fish out a ‘human interest’ element.

If you find you’re struggling to identify your Golden Nugget,
why not ask friends / colleagues / peers what they think
makes you stand out.

Or another idea is to ask what would your favourite client say
was the reason they chose to work with you. 

Example: 

My former client was an ex-professional chef, and she used to
cook Sir Terry Wogan’s omelettes before his breakfast show
for many, many years – that made her stand out from all the
other luxury B+B owners and gave great credibility to her
catering skillset which led to a 6 page feature in
Cambridgeshire Life! She didn’t realise this was a Golden
Nugget until the editor pointed it out to her.
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So when I was pitching her to journalists I would say:

Ex-professional chef and food stylist turned luxury B&B
owner launches new range of bedlinen for her guests

Or I could have said:

Sir Terry Wogan’s former breakfast chef opens doors to her
luxury B&B

So, as you can see, you may have done lots of deep digging,
and it may have inspired you think about your skillset or your
background in a different way, and a way that is more human
interest which will drive deeper connections with your
audience.

Mine is:

Business Coach and wild water swimmer Amanda FitzGerald
helps 1000’s of business owners to boost their profiles as
they gain confidence in their marketing
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Now it’s time consider your angle or press hook. Why is your
story / idea relevant to the current news? Is your idea for a
national event happening in the future? 

Write down your press hook idea:

5. What’s YOUR press hook?
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6. What’s your headline?

Headline 5-9 words long
Punchy and relevant
Summarise the WHOLE pitch!
Use key words to make it searchable
Use a name and or [square brackets]

Here’s your checklist before you write it:

1.
2.
3.
4.
5.



Your 3 words to describe you
Your top line
Your Nail it in 8 and your ‘So that ___________'
Your Golden Nugget
Your press hook
Your headline

Summary of tasks to post up here:
https://www.facebook.com/groups/3
44001427245354/posts/426882635

623899/ 
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GOOD LUCK!
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Add tasks to the 
Festi-task

thread

GET VISIBLE
FOR 2022 

Good luck with the tasks!

Book a Discovery Call
www.amandapr.com/apply

FOLLOW ON INSTA

@amandaprexpert

http://www.amandapr.com/apply
https://www.instagram.com/AMANDAPREXPERT/
https://www.instagram.com/AMANDAPREXPERT/
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